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As the Marketing Operations & Excellence Manager, you will play a critical role in driving the organization's marketing
excellence and operational capabilities. This position focuses on implementing and optimizing cutting-edge Al marketing
automation tools to enhance demand forecasting and strategic decision-making. You'll collaborate closely with cross-
functional teams, including sales and regional stakeholders, to ensure seamless execution of marketing strategies and
initiatives. In addition to leading insight-driven analytics to refine brand performance, you'll develop and deliver impactful
training programs to elevate the marketing team's capabilities. Reporting directly to an experienced Marketing Director with a
global pharma background, this role offers the opportunity to lead transformative projects that contribute to business growth
and innovation

Roles/Responsibilities

Manage demand forecasting using Al-assisted tools to enhance accuracy and align with cross-functional teams.
Incorporate customer insights to refine brand strategies and improve business outcomes.

Lead market research, analyze data, and assess ROI to inform strategic decisions.

Develop and execute best-in-class marketing training programs, collaborating with regional and global teams.
Drive marketing excellence by evaluating team capabilities and implementing innovative solutions.

Support product launches and oversee the marketing material approval process.

Act as a change agent, fostering a positive and collaborative culture within the marketing organization.
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Required skills

« 8+ years of experience in marketing analytics and excellence.
« Proven success in both B2B and B2C marketing.
« Expertise in marketing training, analytics, and execution.

Personal Attributes

« Strong leadership, communication, and collaboration skills.
« A dynamic, entrepreneurial mindset and a "can-do" attitude

A5

Morgan McKinleylEEEMAAM IV HILT 4 VIRt E LT, SEIFLRER - 2HF%2 ) — RT2RARERKRE. X
VY YRMNELTORFIEETZAMEEBU DI Z2EFEVELTWET, 1988FDAIIILE, Morgan McKinleyD %
&, TEELAEOY—ER] [HBMNEOEEE] NoIRETHYKITLI ETEIHRVEER] . TLTEHLYDE TE
B 2R T 2 LTHONTVWET,

DOW—F A VT AR YR N THBZERAVFILI Y FETBRBRICBEAVEDELEE L,

Page 2 of 2



	マーケティングオペレーション＆エクセレンス・マネージャー【外資系製薬】
	募集職種
	応募必要条件
	募集要項
	スキル・資格
	会社説明


