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https://www.careercross.com/company/detail-354183
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Mission, Overview of Role:
In charge of product development, marketing strategy planning and execution of the premium brands in charge (mainly WMF,
Lagostina, T-fal Experience), aligned with business strategy, working closely with the Sales Team.

Principal Responsibilities:

« Manage and develop the product portfolio working closely with the BU counterparts (by brand, by family), aligned with
the company’s business strategy.

« Develop the annual marketing plan (ATL/BTL activity) and the annual budget, sales objectives (value and volume),
consolidated and operating margin objectives, and implement them in line with the company target and brand strategy
under the supervision of the Premium Brands Manager.

« Develop the annual communication plan including Ad, PR, SNS, and Influencer activities working together with the
Digital and Marcom team.

« Work closely with the respective SBU (Strategic Business Unit — mainly WMF), to deliver the portfolio which meets the
Japanese consumer and the market specific needs.

« Monitor the competitive activities and propose counter actions working with relative functions.

« Analyse and grasp the current business situation (sales performance, competitive actions, etc.), and take necessary
actions with timely manner.

« Lead and coordinate the in-store display plans (VMD), promotion plans, and POP working with the BU and the
Shoppers Marketing Team.

« Lead the product training for the sales representatives, promotors, CSS, and key stakeholders in the sales
department to develop the effective selling stories.

« Collaborate with the Quality Control Manager to pre-empt quality issues and find solutions.
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More than 3 years of working on high end brands and deep understanding of the premium brand business model
(department store brands, premium brand business model, trade practice, etc.)

Training experience of the in-store sales staffs (product and sales training, training tools development, etc.)

Product development experience (mass or premium) and launch and merchandising experience in the market
ATL/BTL planning / advertising experience is preferred

Project management experience involving cross functional teams

Japanese Native/ Business English skills (writing, reading, and presenting, communication)

Strong leadership and communication skill to manage complicated project and team adapting to the changing needs.
Basic finance understanding with P&L management
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