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Mission: Put the customer benefit first optimize net revenue and M S expenses by maximizing brand value

Product Marketing for Nissan models globally

Maximize revenue and profit through price positioning strategy optimization of Lifecycle plan

Include Marketing Sales perspective toward new model development phase

Show the direction of the global Nissan brand and lead the region counterparts who is responsible for developing the
marketing strategy and implementation

Clarify issues within the Marketing and Sales area of each product and report the status with improvement proposals
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From product planning phase to price setting toward launch this role makes it possible to be in charge of each vehicle
marketing throughout the lifecycle

How to develop the brand of each vehicle from a global and also short/long term perspective through the development of
each marketing strategy affects the Nissan model brand in the future and it involves multiple parties such as dealers and
sales companies (domestic/overseas) . It is very challenging yet very fulfilling at the same time.
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Communication skill (English) responsibility to move the project forward learning mindset logical thinking
Basic understanding of Marketing Sales (Product Marketing Product Planning etc)
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Project management experience
Basic understanding of Finance
Proactive mindset not to wait for the instruction from the upper management

Team management experience
TOEIC : 860

<k& % A¥i&/Please describe successful candidate image (Personality) >
AIEICHRIME T, F—LEHAEEDLEONIZREERD

Forward looking and possess the flexibility to work within the team
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