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The Global Brand Strategy team is responsible for working with INFINITI teams around the world to build INFINITI into a
strong and consistent brand.

The brand strategy is an important guideline that guides the products that bear the INFINITI name the technology they
incorporate and the overall message that is communicated externally through marketing the customer experience dealers
and products.

1. Brand definition

Define the INFINITI Brand and act as brand guardian to ensure brand definition longevity

Develop the INFINITI Brand strategy and develop key brand proof points and signature features and moments with relevant
functions

2. Brand deployment

Cascade the INFINITI Brand definition across global upstream/downstream functions/regions and ensure its effective
understanding and implementation

Ensure effective Brand Governance to ensure brand compliance across the customer journey and consistency in
communications (over time touchpoints regions)

3. Internal deployment

Deploy the brand internally to ensure full understanding and adoption by all employees (internal dealers suppliers)
Develop a roadmap of internal communication

Conduct training to inform and actively engage employees (for global functions and regions (example Americas) )
Manage the internal engagement activities (e.g. deliver training sessions events)

Manage associated budget

4. Communications

Support the development of the marketing platform product and brand briefs in conjunction with the Marketing
Communication team

Oversee the Brand Visual Identity and govern its consistent implementation across all touchpoints
Collaborate and work with global creative media social experiential and event agencies
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knowledge/ expertise to the team.
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